




























































































































































































































































































































































































































East Central 
Alcohol Impact Area 







East Central Community 
• Spring of 2009 East Central asked for help 


with chronic inebriate problems  
• Identified boundaries and attempted 


voluntary measures with liquor licensees 
• Several attempts were made through 


meetings and personal contacts with 
licensees to solicit their participation 


• Licensees refused to help or participate in 
voluntary restriction of fortified beers 
claiming loss of revenue 


• Evaluated 2009 Police, Fire Medic and 
Detox services statistics 


• September 2009, City Council established 
Alcohol Impact Area by ordinance 


 







Initial Boundaries 
SMC 10.08.270 







I-90 and BNSF run east & west through East Central 
 
 


I-90                                         RR lines 
 







CPI Problems Increase 


• May 2010-Downtown 
AIA recognized by the 
Board 


• Increasing  CPI activity 
in East Central 


• October 2010 
reattempted Good 
Neighbor Agreements 


• November 2010 
evaluation of CPI 
problems show 
increasing trends 


 







Have beer, will travel. 
CPI’s travel the east/west 


Sprague Ave corridor 
 


Sonnenberg’s Quick E Mart 







Have beer, will travel 


Sonnenberg’s to Zip Trip Hico Market 







Revised Boundaries 


• June 2011 meeting- East 
Central Community & 
Licensees request to add 
area to the AIA 
boundaries, adopted by 
City Council August 22, 
2011 


• Extended voluntary 
period six months 


– During this time we  again 
attempted GNA’s with the  
13 licensees 


• Filed Petition March 2012 
 







East Central AIA 
SMC 10.08.270 







Calls for Service 
Police-29% increase Detox- 80% Increase 
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Calls for Service 
Fire-106% increase since 2009 
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Costs to the City 
• Police 


– 2009: $16,830 


– 2010: $17,490 


– 2011: $21,802 


Total: $56,122 


• Fire Medical 


– 2009: $17,710 


– 2010: $32,725 


– 2011: $36,575 


Total: $87,010 







Off Premise Licensees 
• Big K-Mart    
• Rainbow Grocery Outlet  
• Quick E Mart    
• Chevron Food Mart   
• Stop N Shop    
• Fred Meyer    
• Mo Market    
• Tesoro 2go Mart   
• Hai’s Mini Market   
• Sonnenberg’s Market  
• Cenex Zip Trip #23   
• Hai’s Mini Market 
• Hico Market    







Fortified Beer Products 


• Bull Ice     8% 


• Bud Light Lime- a- Rita     8%  


• Busch Ice   5.9% 


• Colt 45 Ice   6.1% 


• Colt 45 Malt Liquor   6.4% 


• Hamm’s Ice (all products)  6.1% 


• Hurricane (all products)                  5.9-12% 


• Natural Ice   5.9% 


• Mike’s  Harder Lemonade & Punch 8% 


• Schlitz Malt Liquor (all products)                 5.9-8.5% 


• Smirnoff XBT   8% 


• Keystone Ice   5.9% 


• Cobra & King Cobra products                    5.9-6% 


• Lucky Ice (all products)  6.1% 


• Magnum Malt Liquor  5.9% 


• Mickey’s (all products)  5.7% 


• Spark’s (all products)  6-8% 


• Tilt (all products)                      6.6-8% 


• Core    12% 


 


• Jeremiah Weed (all products)  5.8% 


• Milwaukee Best Ice (all products)  5.9% 


• Old Milwaukee Ice   5.9% 


• Old English 800 (all products)                 7.5-8% 


• Olympia Ice   6.1% 


• Pabst Ice   5.9% 


• Rainier Ale Ice   5.9% 


• Red Bull Malt Liquor   7% 


• Schlitz High Gravity   8.5% 


• Special 800 Reserve   6% 


• St. Ide’s (all products)                  6-7.3% 


• Steel Reserve (all products)                  5.7-8% 


• Joose (all products)   9% 


• Four (all products)                  10-12% 


• Hard Wired   6.9% 


• Earthquake (all products)  12% 


• Stack High Gravity   12% 


• Natty Daddy   8% 


• Vampt    8% 


• Blast    12% 


• Dog Bite   10% 







• The East Central Community,  


 Neighborhood Council & the 
East Sprague Business 
Association 


 
Supported by the City of 
Spokane are petitioning  


 the WSLCB to recognize 


 the East Central AIA 







Last week in East Central 
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