




1


Parent Alcohol Perception


Focus Group Results
August 2008







2


Background


In January 2008, NABCA awarded the 
WSLCB a $10,000 Educational Grant.
An RFP was initiated to solicit bids to 
conduct parent focus groups.
Gilmore Research was the successful 
vendor.


Allowed us to link the results to Youth Focus 
Group results from June 2007.
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Objectives


The focus groups investigated
Parent’s concern regarding youth drinking.
Parent’s communication with child regarding 
drinking.
Parental Controls.
Deterrent to youth drinking, community role.
Types alcohol and brands youth drink.
Media/advertising impacts to youth.
Opinion of proposed store signage.
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Methodology


Qualitative Research asks the “Why and 
the “How” – Not Just the What


Provides additional context to Youth Focus 
Group data.
Elaborates on type of education and 
information needed for parents. 


Focus Groups Across State
Parents of youth between 11 and 17.
Urban/Rural and East/West.
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Methodology (cont’d)


Two groups conducted in June 2008.
Moderated by Gilmore Research. 
Discussion guide and pre-survey designed as 
collaborative effort - Gilmore and WSLCB.
Sessions averaged 2 1/2 hours.
Recorded on tape (audio) and by observed by 
WSLCB and Gilmore. 
20 total participants.


Diverse cultures and household income levels
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Pre-Group Survey


Pre-Survey included selected Healthy Youth 
Survey questions.


Half of the parents have dinner as a family 4-5 times a 
week.
Most of their children did not work for pay outside 
home.
About 75 percent of the parents and their children are 
frequently involved with outside activities. 
Most youth earned mostly A’s and B’s. 


Pre-Survey also included an inventory of beliefs 
about the perceived safety of using various drugs
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Profile – Parent Pre-Group 
Survey
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Risk –Taking Behavior – Parent Perceptions of Children’s Behavior


Base = 20 (Note:  Percentage not used due to small sample size)







8


Profile – Youth Pre-Group 
Survey


Risk –Taking Behavior – Youth Self-Report of Past or Present Use


Base = 88 – 92 participants
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Perception of Risk-Taking Behavior


●


 


Nearly half of the parents felt their child had 
consumed alcohol.


●


 


Only 4 of the 20 parents thought their child had 
consumed an entire glass, bottle, or can of 
alcohol.


●


 


These figures are lower than use reported by 
youth last year, but the parent sample size is 
smaller. 
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Parent’s Perception of Children 
Drinking


City Average Estimate


Seattle 38%


Yakima 27%


Ages of Children


Children 11 – 13 13%


Children 14 – 17 40%


Estimated Average Perception of Peers of Children who Drink Alcohol







11


Perceptions about what “drinking” is and 
parent’s own attitudes influence how 
acceptable children feel it is for them to drink 
alcohol.


“Like I said, I probably sound horrible, but I let my 16 year-old 
son have a beer before. I honestly feel – and it’s been at 
home, and it’s been with us, and no other kids around or 
whatever, and my husband and I both drink alcohol – so 
always, I always think that the energy drinks that are out right
now are ten times worse for kids – they’re sitting here sucking 
those down like no tomorrow.  So to me it’s a lot less lethal for 
him to ask us if he can drink a beer once in a while than to – I 
totally don’t want my kids having energy drinks, because I 
think they are horrible for them.” (Yakima)
“It would be like giving alcohol as a reward if you give it to 
them after graduation.” (Seattle)


Acceptability of Underage 
Drinking
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“We are going to Italy this August, so we are definitely going 
to be sampling wines there.” (Seattle)
“Because my oldest step kids, we make a party for their 
graduation, so with that they would have a few drinks in the 
house….the kids away from the cars, we don’t let anybody 
(drive)….if the kids are underage, we ask the permission of 
their parents…” (Yakima)
“My thinking on the drinking on special occasions…I just 
honestly feel that you are opening up a door for more.”
(Yakima)
“You build the expectation that there will be drinking at 
college, and there will be, but just hopefully, we’re guiding her 
to make the right decisions…if they do it they’ll do it 
responsibly.” (Yakima)
“They’ll probably wait until college like I did.” (Seattle)
“When I went to school at college, that’s all everybody did.  It 
was the norm.” (Yakima)


Acceptability of Underage 
Drinking (cont.)
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Parents with a perception that alcohol has a harmful 
effect on their children tend to be less tolerant of teen 
drinking. They cited some of the dangers as:


Negative impact on judgment and decision making skills
Legal ramifications
Binge drinking
Alcohol poisoning
Potential for alcohol addiction
Gateway into other drugs
Increased likelihood of smoking while drinking
Loss of inhibitions
Vulnerability to sexual assault
Increased potential for being in a car accident
Fighting
Impact on sports team eligibility


Consequences of Youth Drinking
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Parental Role and Communication


Parents were asked if they have talked 
with their children about alcohol use.
Only two parents (out of 20) had not held 
the discussion.


“I’m never going to sit down and say, “okay I’m going to tell you 
about alcohol.”


This is consistent with what we heard in 
the Youth Focus Group.


71 out of 81 youth said their parents had 
discussed the dangers of alcohol use.
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Youth Focus Group - Survey


88%


75%


94%


86%


0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%


Total (n=81)


6th grade (n=12)


8th grade (n=34)


High school (n=35)


Percentage of students that say Parents have Warned them 
about Dangers of Alcohol


Question: Has either of your parents discussed the dangers of alcohol with you?
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Prompting the Conversation


One Seattle parent stated that a pamphlet 
received in the mail prompted the 
conversation.


“With me, it was just a pamphlet that I saw.  I got it in the mail 
when my kids were young….it’s basically about drugs and 
alcohol and talk to your kids early, as early as possible, so 
that’s kind of brought my attention to it.”


A parent in Seattle described buying a 
“Bartender’s Bible” to learn about drinks and 
their content to answer questions from her 
daughter--- “what’s a jello shooter?”
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Prompting the Conversation


Others said their children asked about alcohol or were 
exposed to a situation with excessive drinking / 
alcoholism.


“Ours was our daughter….she went to junior high and started 
hearing some things about parties…she was surprised to hear 
some of these kids were getting drunk or partying.  And we 
just sat down and talked to her about it… “ (Yakima)
“I talk to my kid all the time…I’m a sober alcoholic…I just tell 
him you can have fun without alcohol… “ (Yakima)
“My daughter was asking… “is alcohol bad?” (Seattle)
“A Super Bowl party we went to that got wild.  There were kids 
around and too many of the adults were drinking and we had 
to leave.” (Seattle)
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Prompting the Conversation


Two other parents described how their son’s (and 
stepson’s) return from Iraq caused them to have 
discussions with their younger children living at home.  
These returning soldiers are role models for the 
younger siblings, so their excessive drinking was 
cause for concern for the parents.


“After he came back from his first tour in Iraq, we make a 
welcome party.  And all the time, my son, he thinks his idol is 
his older brother….Well, my stepson, he’s so wasted you 
know…” (Yakima)
“My son, which is in the Marines, also, and sometimes he 
comes around and he gives alcohol to my 16-year-old 
kid…and my younger kid wants to be like his brother. “
(Yakima)
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Suggested Information/Messages


Parents want information from trusted 
sources.
They also would like hints or suggestions 
on listening skills.
They want true facts — they feel their 
kids would scoff at anything less than the 
truth.
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Parent Comments


“Just having the facts, because whatever kids hear, 
when they hear the truth, they know what it is…”
(Seattle)
“My daughter went through DARE, and I started 
researching it and found it was a total crock and 
doesn’t impact student behavior….a lot of times 
when you hear and read information about drugs 
and alcohol…the information is so propagandized 
and because the kids are smart enough, they know 
it’s not true.” (Seattle)
“Some of the materials that have come out are so 
propagandized or are so over-the top-scaring, my 
boys said, “Do they think we’re morons?” (Seattle)
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Suggested Information Sources


NOT the government.
Department Health
State Department of Health
The Surgeon General
State Department of Transportation







22


Successful Efforts


Parents think the State of Washington is doing a pretty 
good job to discourage drinking.
They appreciate the State Patrol’s efforts to curb teen 
drinking parties through Party Patrols.


“They do the little thing with the driver’s license…just a little 
thing like that is a great control.” (Seattle)
‘You read about…where they have the underage kids go in 
and buy alcohol and see which stores are more lenient…”
(Yakima)
“I feel like there’s more restrictions now than there’s ever 
been…there’s so many consequence; that’s what I try to tell 
the kids….You get arrested, you’re going to jail… “ (Yakima)
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Reactions to Posters


Three sample posters were presented to 
solicit feedback.
The posters will initially be placed in 
state-run liquor stores to create alcohol 
awareness and encourage parents to 
talk with their children.
Parents provided written comment on 
each poster and also verbally shared 
opinions.
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Poster 1 - Reaction


The poster could 
serve as a prompt.
Graduation is too 
late for the 
conversation.
Doesn’t target 
younger audience.
Too wordy.
Rated 2.7 out of 5.
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Poster 2 - Reaction


Alcohol can get your 
daughter into 
trouble.
Know who your 
daughter is with.
Mixed review – some 
it reached, others felt 
they didn’t get it.
Rated 3.2 out of 5.
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Poster 3 - Reaction


Generally, more 
positive comments.
Awareness of after 
game parties.
Stronger message 
(than the other two).
Liked the “eye”
contact.
Good…very true.
Rated 3.9 out of 5.
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Key Points


Parent attitudes and perceptions regarding 
underage drinking closely align with what we 
heard from youth last year.
Parents are most concerned about the most 
dramatic effects of alcohol on youth.


Death from accidents or alcohol poisoning.
Aggressive behavior (fighting).
Sexual assault.
Drinking and driving.
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Key Points


Most parents feel comfortable talking about 
responsible drinking with their children.


Provide them with factual information for 
discussion.


A major challenge the WSLCB faces is getting 
beyond “drink responsibly” to truly convince 
parents that underage drinking is harmful to 
their child.


“it’s okay to drink underage as long as you do it 
responsibly and are under my roof.”
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Key Points


The Youth Survey indicated most youth started 
drinking as early as 8 years old.  Most parents 
reported having alcohol discussions when their 
children are a little older.  Gilmore suggests promoting 
ways to encourage earlier discussion.


“Talk to your children early and often about underage 
drinking.”
You don’t need a reason to talk to your children about the 
dangers of underage drinking.”


The WSLCB could partner with other organizations 
like “Child Profile” to send reminders to parents (with 
children 5-6).
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Key Points


Youth tend to drink alcohol that is easily 
obtained (home liquor cabinets).  WSLCB 
could consider using messaging on bottles 
such as “lock up your liquor or count it/keep 
tabs on it.”
Comments on the draft posters suggested 
limited wording with a compelling message. 


Note:  The WSLCB should recognize that not all 
parents visit liquor stores so it is important to 
explore other venues to get the message out.
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