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WSLCB Spirit Sampling/Tasting Event Rules 
These rules are provided as a guide to ensure the smooth operation of the spirit sampling event.  Sponsors are expected to abide by these rules as well as all applicable WSLCB policies, WAC’s and RCW’s. These rules are subject to change. 
Event Parameters
· The supplier of the products being sampled must have on file with the WSLCB a signed supplier inventory buy back agreement.
· The supplier of the products being sampled and the representative sampling the products are collectively the “sponsor”.
· All sponsor representatives conducting samplings must have current MAST training (Class 12 permit), and an agent’s license for supplier of all products being sampled.
· The sponsor is responsible for age verification of consumers prior to sampling.
· Sponsor cannot advertise sampling event outside of stores, or on material facing the outside of stores.
· Enforcement will be doing random compliance checks of the sampling events. Individuals providing samples to minors, and the suppliers they represent, will be subject to penalties per the Board Interim Policy BP-05-2011.    
· In the unlikely event a sponsor is not able to show up for sampling, they must notify the WSLCB Field Merchandising Manager and store manager as soon as possible. 
· The store will have a professionally produced sign to add to the sampling poster to notify customers of the cancellation. 
· If a sponsor misses an assigned sampling event more than once, they risk losing the privilege of participating in the sampling pilot for a period of time. 
Sampling Equipment
· Sponsors may use the WSLCB sampling station and stanchions provided at the stores. 
Required Supplies 
· Enough disposable cups no larger than 2 oz. for the entire 2-hour event
· ¼ oz. measured pourers for each product being sampled, or alternate measuring device with approval from Field Merchanding Manager. 
· At least one dump bucket
· Container to collect discarded liquid and cups
· Informational sheets on the products being sampled, including at least one for store staff.
· Sponsors should also provide product collateral for sampling station
· Collateral could include pull-ups, sell sheets, MIR's (approved), bottle glorifiers, accolades/medals, or have other approved 
· All collateral must be compliance with advertising standard (WAC 66.08.060, 66.24.363) and not in poor taste.
· Sponsors may not provide items of nominal value, such as key chains, T-shirts, shot glasses, etc. to the consumers per tied-house law.
Tasting Event
· The representative conducting the event must be dressed professionally.  
· The representative must arrive 30 minutes early and introduce themselves to the store manager or person in charge.
· Sponsor will conduct all set-up, sampling, and breakdown, minimizing impact on store staff.
· Sponsor needs to set up station area according to provided diagram: 
· Set up station and 1 case displays of products being sampling, with pricer signs.
· Separate off sampling area , where minors are not allowed, with stanchions
· Post "no minors" sign and customer survey sheets
· Ready laminated check ID reference at sampling station 
· Move sampling poster near sampling area 
· Move public safety poster to designated area
· Sponsor must purchase the product from the WSLCB and label bottles as "Sample".
· Everything must be set up and ready to sample to consumers at the scheduled start time.
· Sponsor must provide control of product & roped area and a process for checking ID to ensuring consumers are over 21 years. People accompanied by minors may sample, but the minor must remain outside of the sampling area.  
· Before sampling any consumer, sponsor must check their ID.  Sponsors have the option to not accept vertical ID’s. 
· Sponsor must ensure that no more than 4 samples per person per day are consumed. 
· Sponsor will not provide consumers more than two samples of any single product.
· Samples may not be poured into personal cups.
· Products exceeding 110 proof must be diluted before sampling, but the total liquid sampled must not exceed ¼ oz. 
· Sponsors may offer a mixed drink solution to consumer, but the total liquid sampled must not exceed ¼ oz.
· There will be a short feedback survey available at the store for customers to complete. The sponsor will collect completed customer surveys after each sampling event and give to store manager for forwarding to the WSLCB Field Merchandising Manager for review and compilation.
· Sponsor will clean up after event and take away remaining open bottles, empty bottles, and discarded sample cups.
· If the store runs out of inventory of a product another product cannot be substituted, unless there is prior approval by the WSLCB Director of Purchasing.
· Sponsor will submit the event recap spreadsheet and completed customer surveys to Field Merchandising Manager, Jamie Storm.
· Suppliers will transfer inventory in excess of 1 month sales remaining upon store manager request after the sampling event. 
· There should be little impact on store staff other than selling more product, setting up cases of product near sampling area, and assisting the sponsor with the station if using the WSLCB provided equipment.  
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